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COMMUNICATING TONE
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University Communications
KENT SDACFE and Marketing

UNITVERSITY
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SAMPLE HEADLINES COPY POINTS

Make yourself a priority. This is about your physical, emotional and social health.

Choose you. At Kent State, we want you to feel your best.

Feed your attitude. We offer information and resources to address important

Let’s clear the air. areas of health and wellness.

Eat like you mean it. We want you to take care of yourself so you can take care of others.
Move yourself forward. Try something new!

Get up and go! Don’t be afraid to ask. We’re here to help.

Keep your head in the game. The Kent State of Wellness addresses the whole person.

Love the body you’re in.

Keep your balance.

Move your body — boost your brain.

Get Fit. Have fun. Make friends.

To do your best, you need to be your best.

A healthy U starts with you.

C’mon get healthy.

Got a study buddy? You’ve got a workout partner.
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RATIONALE

Kent State has a university-level healthy campus initiative to make the
health and wellness of students, faculty and staff a top priority. We
want to be one of the healthiest universities in the nation.

We have a holistic view of health and wellness that includes seven areas:
- Alcohol/drug use

- Mental health

- Nutrition

- Physical activity

- Preventive care

- Safety

- Smoking and tobacco use

A group of faculty and staff have come together to create a multifaceted
collection of information and resources to motivate the Kent State
community to participate in healthy practices. In the spirit of continuous
personal improvement, we want everyone to feel and perform their best
while they work, live and play here at Kent State.
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Graphic Palette
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Color should be comprised mostly
of university blue and yellow

plus green, and variations of the
three. These colors are chosen to
communicate earth, sky and water,
which are all necessary for growth.

Gradations can also be used as
accents to the primary three colors.

PMS 281

PMS 7739

PMS 382

PMS 637

PMS 101

PMS 281

PMS 7739

PMS 101

PMS 124

PMS 640
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Textures and overlays can

be applied maintaining the
established color scheme and can
be accented by implied sunspots
and lens flares.

Textures and overlays
are available in the
digital assets folder.
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Vector graphics can be used to imply
growth and transition. These graphics
are available in the digital assets
folder named “vector art.”
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Photography should focus on the path
to good health as well as the outcome
of living a healthy lifestyle. It should
never focus on the negative.
Additional photo suggestions:
» Include a variety of body types
« Show energetic and engaged individuals
- Show images that reflect mindfulness
or serenity
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KENT STATE OF WELLNESS
GRAPHIC
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Kent State of Wellness Identifying Graphic - USAGE

EPS, JPG and PNG files are included in the “KSOW Graphic” folder inside

the “Kent State of Wellness Digital Assets” folder.

EPS files are used for commercial printing and for screen printing on promotional items.
JPG files are used for Word documents and video and web applications.

PNG files are transparent and can be used in print, video and web applications.

The Kent State of Wellness identifying graphic should not be used as a logo. It should
never appear without the Kent State University logo.

The graphic should be used primarily as a small photograph or illustration would be
used in communications. In some cases, the symbol can be used on communications as
a “bug” (small graphic) at the bottom corner of a small ad or web banner. Examples are
shown on the following pages.

Kent State of Wellness Identifying Graphic
Used on light background

A\
WELLNESS

Kent State of Wellness Identifying Graphic
Used on dark background
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Kent State of Wellness Identifying Graphic - USAGE

The following examples demonstrate how to use the Kent State of Wellness identifying

graphic in various communications. Examples 1, 2 and 3 show the graphic used in a way that
a small photograph or illustration would be used. The graphic can be placed near body copy
and should not be placed large on the page. Example 4 shows the graphic being used as a

“bug” on a web banner.

The Kent State of Wellness identifying graphic should not be used as a logo.

It should never appear next the Kent State University logo.

1.) Graphic used along with
body text on a 8.5x 11 ad

let’s clear the air

Quitting smOki_ng and tobacco use will reduce the risk
of lung carieer, mouth cancer, throat cancer,
heart disease and high blood presstre.

f

WELLNESS

KENT STATE

UNIVERSITY

2.) Graphic used along with
body text on a rack card

A -
KENT ST I"F UNIVERSITY
WELENESS REWARDS
PROGRAM

WELLNESS

AS PART OF KENT STATE’S HEALTHY CAMPUS
INITIATIVE, ALL FULL-TIME, BENEFITS-
ELIGIBLE EMPLOYEES ARE INVITED TO
PARTICIPATE IN A PROGRAM THAT OFFERS
INCENTIVES FOR COMPLETING CERTAIN
HEALTHY LIFESTYLE ACTIVITIES.

WWW.KENT.EDU/HR/BENEFITS/WELLNESS

Sl
Division of
KENT SFATE Human Resources

UNIVER

4.) Graphic used as a

“bug” on two web banners

WELLNESS

WELL

!
WELLNESS

KENT STATE UNIVERSITY STI
A HEALTHY ENVIRONMENT £
THE HEALTH AND WELLNES!

"
Division of
KENT S’!ATE Human Resources

3.) Graphic used along with

body text on lage sign

CHOOSE YOUR OWN PATH
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Kent State of Wellness Identifying Graphic - Layout and Design

The examples below can be used as models for layouts that communicate any aspect of the
healthy campus initiative. Asset, texture, overlay and photo use are indicated below.

The assets for the Healthy Campus Initiative work well with university brand elements

and should offer multiple options for design solutions.

Graphic used along Photography illustrating Vector graphic used in Textures and overlays
with body text energetic and engaged layout at varying sizes used in layout at varying

individuals and transparencies transparencies

MOVE YOURSELF

The Emotionally Intelligent Graduate

Eque od et harum ulpa cullore, comnitat ditinti quas
aut que quia dolut aci aris dolupit et vendempe aliqui
tem quas aut volorunt. .

Qui volut quibercius sum qui dunt anienim olestium
voluptatis eostempore, iliquatur reped molor sum
invelent, aciisim fuga. Et magnam reium comnihieiis
delit pos eos quunt expelis.

voluptatem esci quibus ame c

di dolorporro cum ipitas ate incip X
rionsequi dolorum et et es sunt.. invele ga. Etn
A & delit pos eos qt h"‘"z’ xpelis
voluptate i
‘ & L qui corro eum quidelenis ab imaione ssil m , sul ut expliqui
] dipiti di dolupienim quissimus sum, videbis asit et ~di dol
NT STATE OF et as adit aborem atur a dignatur? Qui idem. Nonse

WELLNES g

We want everyone in our State

community to be healthy, happy and safe. - 4

That’s why our healthy campus initiative ll

includes seven areas that are important to

personal well-being: y

* Alcohol/drug use ame commo is dolu que mod ut des seven areas that are important to
«+ Mental health expliquiv z well-being:
« Nutrition ' hol/drug use
« Physical activity ntal health

« Preventive care LN rllt{on

« Sexual health and safety Physical activity

« Smoking and tobacco use F b % reventive care
KEN l SWE . -+ Smoking and tobacco use
. : U N i

I VERSITY

Eque od et harum ulpa cullore, comnitat ditinti quas aut
que quia dolut aci aris dolupit et vendempe aliqui tem
quas aut volorunt.

Qui volut quibercius sum qui dunt anienim olestiume
voluptatis eostempore, iliquatur reped molor sum invelent,
aciisim fuga. Et magnam reium comnihiciis delit pos eos
quunt expelis mint assinciate voluptatem esci quibus ame
commo is dolut que mod ut expliqui volupta tquatusam ius,
quia duciuntia di dolorporro cum ipitas ate incipsa nitius
molorio rionsequi dolorum et et es sunt.

Ovitiur audam hictas esto doloremodi aut volupti ostrum
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